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Visit Napa Valley releases the  
2016 Napa Valley Visitor Industry Economic Impact and Visitor Profile Reports 

 

May 4, 2017 -- Napa, CA – In recognition of National Travel and Tourism Week (May 7 – 13, 2017), 

Visit Napa Valley is pleased to release the findings of its “2016 Napa Valley Visitor Industry 

Economic Impact” report as well as its “2016 Visitor Profile” report, as a result of a yearlong visitor 

profile study conducted by Destination Analysts.   

 

In 2016, the Napa Valley welcomed a total of 3.5 million visitors, which represents an increase of 

6.3 percent from 2014 (with 3.3 million visitors), when the last Napa Valley visitor profile was 

conducted, or an average increase of 3.14 percent per year. In 2016, 79.2 percent of visitors 

surveyed were from the United States (compared with 86.4 percent in 2014) and 20.8 percent were 

international visitors (compared with 13.6 percent in 2014).   

 

Top 10 Domestic Markets by percentage: 

 

1. California: 58.6  

2. Texas: 4.5  

3. Florida: 3.8  

4. Illinois: 2.4  

5. New York: 2.4  

 

6. Washington: 2  

7. Ohio: 1.9  

8. Arizona: 1.8  

9. Georgia: 1.6  

10. Virginia, New Jersey, Pennsylvania: 1.5  

 

Top 10 International Markets by percentage: 

 

1. China 5.3 

2. Canada 3.7 

3. Australia/New Zealand 1.6  

4. Germany 1.3 

5. South Korea 1.2 

 

 

 

6. UK 1.2  

7. Japan 1.1  

8. Mexico 1  

9. Brazil .6  

10. Scandinavian countries .5  

 

 

 

https://www.ustravel.org/events/national-travel-and-tourism-week
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The tool most commonly used by visitors (26.5 percent) to plan their trip to the Napa Valley was 

the official Napa Valley destination website www.VisitNapaValley.com  

 

“The tourism industry continues to provide a significant positive impact to Napa Valley’s economy,” 

states Clay Gregory, president and CEO for Visit Napa Valley. “In 2016, the Napa Valley visitor 

industry generated $1.92 billion in total visitor spending within the county, which represents a 17.5 

percent increase since 2014, with visitor spending at $1.63 billion.” Most of this spending was 

generated from local hotel guests who were responsible for $1.34 billion, or 69.9 percent of the 

total. “We also see a continued rise in visitors from China, overtaking Canada last year as the top 

international market, with 17.6 percent staying overnight in Napa Valley,” adds Gregory. 

 

The Economic Impact of Tourism  

In 2016, Napa Valley’s visitor industry generated $80.4 million in tax revenues for government 

entities in Napa County, which is an increase of 25.2 percent from 2014, which resulted in $64.2 

million in tax revenues. Taxes directly generated by the visitor industry include revenues from the 

transient occupancy tax (hotel tax), sales taxes and property and transfer taxes paid on lodging 

facilities.  

 

Tourism is one of the largest industries in the Napa Valley, and supports an estimated 13,437 jobs, 

with a combined payroll of $387 million. This represents an employment increase of 14.1 percent 

from 2014, which generated an estimated total of 11,776 jobs, and a 16.4 percent increase in 

combined payroll, which generated $332 million in 2014. The majority of hospitality jobs occur in 

restaurants (5,331), hotels (3,752), and retail (2,388) industries. In 2016, The Hampton Inn & 

Suites opened in Napa with 115 rooms, and Indian Springs Resort and Spa in Calistoga expanded 

their existing property by adding 75 rooms, which may have attributed to this increase.   

 

The Economic Impact of Hotel Guests: 

One-third, or 35.5 percent, of visitors surveyed in 2016 stayed overnight in the Napa Valley, while 

the remaining 64.5 percent were on a day trip to the destination.  In total, 81.1 percent of overnight 

visitors surveyed stayed in a hotel within the area and 12.6 percent stayed in a private residence. 

http://www.visitnapavalley.com/
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The largest proportion of day trip visitors made their trip from San Francisco (42 percent), 

followed by Oakland (8 percent); and Berkeley (6.4 percent).  

 

Hotel guests in 2016 spent an average of $401.59 per person, per day, compared to an average of 

$146 per person, per day spent by day-trippers. This represents a 3.34 percent increase from 2014, 

with an average daily spending of $389 per person, per day. The largest component of visitor 

spending was on retail, which accounted for 40 percent of all spending, or $768 million. The second 

largest component of visitor spending was on restaurants, at $438 million, which accounted for 23 

percent of all 2016 visitor spending in Napa Valley. Group meetings and events, including weddings, 

generated $196 million in spending in Napa Valley in 2016. 

 

2016 Napa Valley Visitor Profile Results 
 

The research surveys for the 2016 Napa Valley Visitor Profile consists of three parts: a Napa Valley 

lodging guest survey; a Napa Valley visitor intercept survey of day-trip visitors and those staying 

with friends and relatives in private homes; and a telephone survey of Napa County homeowners to 

quantify visitors staying in private homes.  

 

The overarching goal of this survey-based research was to create an in-depth profile of the Napa 

Valley visitor, including collecting market intelligence on visitor psychographic and demographic 

profiling; activities and attractions visited; visitor spending estimates; and detailed trip 

characteristics in the Napa Valley 

 

Key Findings 

• The average Napa Valley visitor in 2016 was 42.7 years of age, with 40 percent surveyed 

categorized as “Gen Xers,” and 30 percent as “Millennials.” Lodging guests were typically older 

(49.9 years) than day trip visitors (40.3 years).  

• Napa Valley visitors are an affluent group with an average annual household income of 

$161,229. 

• Napa Valley visitors are highly educated, with 74.8 percent having a bachelor’s degree and 29.4 

percent who completed graduate school.  

• The average travel party consisted of 4 people (52.5 percent female and 47.5 percent male) 

• In total, 59.9 percent of visitors surveyed were married and 31.4 percent were single 
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Repeat Visitation 

The Napa Valley draws a substantial amount of repeat visitation, with the average visitor in 2016 

making 2.9 trips to the Napa Valley in the past twelve months. In total, 92 percent of respondents 

said that they were “very likely” (53.2 percent) or “likely” (38.8 percent) to return to the Napa 

Valley.  

 

Purpose of Visit 

Visitors stated the primary reason for visiting the Napa Valley was for leisure purposes (a weekend 

getaway or vacation), representing 77.3 percent of all visitors.  Business travel represented 7.9 

percent of visitors and wedding or special events represented 6.3 percent.  

 

Napa Valley Towns Visited 

While visitors to the Napa Valley tend to visit multiple towns within the area, the City of Napa 

received the highest number of visitors in 2016 by percentage.  

 

• City of Napa:   68.7  

• St. Helena:   50.2  

• Yountville:   32.6   

• Calistoga:   30.7   

• Oakville:   22.5   

• Rutherford:   23.2  

• American Canyon:  12.9   

• Carneros area:   9.7   

• Lake Berryessa area:  7.6   

• Angwin:   4.7  

  

Napa Valley Attractions and Experiences 

Visitors were presented with a list of twenty-one activities and asked which they would participate 

in while in the Napa Valley. While the Napa Valley offers many unique experiences for visitors, wine 

tasting remains the most popular visitor experience.  Below is a breakdown of how Napa Valley 

experiences were ranked by percentage in the 2016 visitor profile study. 

 

• Wine tasting at wineries: 72.7  

• Dining in restaurants: 52.6  

• Winery tours: 39.8  

• Shopping: 36.4  
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• Wine tasting rooms (stand-alone): 20.6  

• Napa Valley Wine Train: 14.1  

• Spa visit or treatment: 10.7  

• Art galleries/art walks, etc.: 9.2  

• Bars or nightlife: 8.7  

• State or local parks: 8.1  

• Farmer’s markets: 7.8  

• Guided tours: 6.1  

• Hiking: 5.9  

• Festivals or special events: 4.9  

• Biking: 4 percent 

• Performing Arts: 3.2  

• Hot air ballooning: 2.8  

• Golf: 1.5  

• Canoeing/kayaking: 1.1  

• Organized athletic event: .3  

 

Wineries and/or Tasting Rooms 

The average Napa Valley visitor experienced 3.1 wineries during their visit. While only 30.5 percent 

of visitors surveyed in 2016 made advance appointments, lodging guests were more likely to make 

appointments than the day trip visitor. However, during peak season (July through September), 

42.6 percent of visitors made advance appointments.  

 

One in five visitors said they were either “likely” (12.4 percent) or “very likely” (8.5 percent) to join 

a Wine Club during their visit. However, 17.1 percent of lodging guest survey respondents stated 

that they had joined a wine club during their visit. Two thirds of the guests surveyed (67.4 percent) 

said they were either “likely” or “very likely” to purchase wine at a winery to take home and 56.8 

percent of lodging guest survey respondents stated that they had purchased wine during their visit. 

 

Airports 

San Francisco Airport (SFO) was the most commonly used airport by Napa Valley visitors, 

representing more than 70 percent of all visitors. Oakland International Airport received 9.1 

percent of visitors, followed by Sacramento International Airport, with 6.5 percent.  

 

 
### 
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About Visit Napa Valley 
 
Visit Napa Valley is the official tourism marketing organization for the Napa Valley, with a mission 
to promote, protect and enhance the region’s position as one of the world’s premier wine, food, arts 
and wellness destinations.  
 
The Napa Valley, conveniently located just an hour from the San Francisco Bay Area, consists of the 
following distinctive towns, including, from north to south, Calistoga, St. Helena, 
Rutherford/Oakville, Yountville, the city of Napa, American Canyon, and the outdoor recreation 
area of Lake Berryessa.    
 
The Napa Valley Welcome Center, located at 600 Main St. along the riverfront in downtown Napa, 
provides visitors with expert Concierge services from Napa Valley Ambassadors who offer 
complimentary Napa Valley Guidebooks, maps, brochures and winery tasting passes. The Welcome 
Center, open daily 9 a.m. – 5 p.m., also offers complimentary Wi-Fi and a mercantile shop featuring 
locally sourced gift items.  
 
 


